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Participate in the development of national
standards and team standards TECHLAB
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cMAC

BEURr&EEARRE Assist in auditing and
Participated in the construction of China ] , certification L ((
Advertising |dentification (CAID) and the China Media Assessment \
development of the Unified Management Tool Cooperation Council
for the Internet Advertising Industry (UM SDK).
Participated in the construction of GIVT Trustworthy

iab.

(generalinvalid traffic) database and unified
IP address library in the internet advertising
industry.

Accountability Group

Participate in TAG, CMAC certification, digital
media value evaluation certification, and other
work

TECH LAB




PARTICIPATE IN THE CO-CONSTRUCTION OF
INDUSTRY/ASSOCIATION STANDARDS

2024.03.19

Participation in the 14th Meeting of the Internet Advertising Standards Joint Working Group and Contribution

to the Development of the Following Industry Standards:

v’ Collaborative Development of GIVT List — Always On

v' Evaluation guidelines of using anonymization technologies in internet advertising (Initiated by Tencent) — In
Progress

v' Project Draft of Audience Measurement Technigues for DOOH(Initiated by JCDecaux) — In Progress

v' Guide for Privacy-preserving Computation Implementation of Internet Advertising Data (Initiated by

ByteDance) — In Progress

2024.03.19
v Shanghai Advertising Association Training — Advertising Inspector Certification Obtained
2024.03.08

v’ Participation in IAB China's Standard Development: Technical Service Requirements for Click Real-Time

Auction (RTA) (Initiated by Way.io) — In Progress

In the future, we will continue to actively participate in the
co-construction and the establishment of other standards.
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Work With CAA 2023

» As a primary drafter, contributed to the "Technical Specification for Cross-Platform Advertising Data Services" standard,
officially released on Dec 5, 2023, and effective from Jan 1, 2024.

» As adrafter, contributed to the "Evaluation Guidelines for Anonymization Technologies in Internet Advertising" standard.
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PARTICIPATION AND FORMULATION OF INDUSTRY
STANDARDS

THROUGH QUARTERLY SEMINARS WITH THE CHINA INFORMATION GENERAL STANDARDS ASSOCIATION, OMG CHINA CONTRIBUTES TO ADVERTISING
STANDARDS, ENHANCING INDUSTRY INFLUENCE, FOSTERING COLLABORATION, AND MAINTAINING INNOVATION IN AD TECH AND DIGITAL MARKETING

E— Contributed to 6 Standards
CCSA

® china

Iab % Contributed to4 Standards
@ Contributed to1 Standards
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Internet Society of China

LCVA?J[_]@\H ,\“ mf,, Contributed to 1 Standards
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Data as of Jan to Sep 2024
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*  {Click IDEARREHEN

*  (RTARARRSHSED
*  (App-ads.txt EA#ISEY - NEW, Sep
« (Sellers.json ERIMSEY - NEW, Sep

© (StHOTTRERMD T (ERFRESN) FHHMEBRAMREER) - NEW, Sep

o (EEFERHAREFEBERARKEIHETTE)

*|nitiator: Tencent
*Significance: Using marketing models to assess campaign effectiveness and guide resource allocation
*First review passed; final review in progress during Q3 seminar. Release expected Q1 2025

© (B EBENMNARFETHERSREEK) - Released on Aug 8

*Initiator: Tencent

*Participants: Unicom, Tianyi Security Technology, OMG China

*Significance: Establishes requirements for service assurance in Apps during operations such as startup,
execution, and exit, supporting future integration of app technology with marketing strategies.



